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WEBSITE AND SOCIAL MEDIA 

Jul – Sept (whole period) 

 

 

Above is a screenshot of a graph showing web traffic to the Healthwatch Kingston website for the latest quarter. We have had a total number of 4,209 

visits to our website during this period, with 3,110 ‘unique’ page views which means it does not include the same person visiting multiple times – this is 

the individual number.  
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For the purpose of reporting I will look at ‘unique page views’, as the total number may be due to members of the team visiting the page numerous 

times while working on it. Our home page has a total of 460 unique page views. This is followed by ‘HWK annual report 19/20’ with 180 unique page 

views and ‘Stay home guidance for people with possible Coronavirus’ with 115 unique page views. 

 

JULY 

Website 

 

 

In July the ‘HWK Annual Report’ page received the highest number of unique page views (156), followed by ‘Experiences of social care services’ (43), 

then ‘contact us’ (37). 
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Twitter 

In July we received a total number of 121 profile visits and 5,343 

tweet impressions (number of people who have seen our content). 

Our top Tweet was unsurprisingly about the Annual Report.  

 

Facebook 

On Facebook our Annual Report post reached 746. 
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AUGUST 

 

During August, the ‘August Open Meeting’ page received the highest number of unique page views (82), followed by ‘Our staff’ (38) and then ‘News 

and Reports’ (34).  
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Twitter 

In August we received a total number of 119 profile visits and 8104 

tweet impressions (number of people who have seen our content). Our 

top Tweet was the one asking people to fill in our ‘Share your 

experiences of COVID-19 survey’  

 

Facebook 

In August our top performing post on Facebook was the NHS still here 

for you campaign, reaching 875 people.  
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SEPTEMBER (up until 22 Sept) 

 

In September the page with the highest number of unique views (70) was the one about our ‘Can I be tested for Coronavirus?’. This was followed by 

stay home guidance (52), then then ‘Contact us’ (26). 
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Twitter 

In September we received a total number of 203 profile visits and 

4701 tweet impressions (number of people who have seen our 

content). Our top Tweet was the one for World Suicide Prevention 

Day in partnership with Time to Change Kingston. 

 

Facebook 

On Facebook it was the YOL! flyer for Sexual Health Awareness Week 

which reached 867 people.  
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MAILCHIMP AND HWK NEWSLETTER 

Here is some analytics on some of the recent Mailchimp news items  

Healthwatch Kingston e-news (11 August 2020) 

Out of 377 recipients, 154 people opened the email.  

Article links performed at follows: 

 

1. Open Meeting: 34 

2. Is social prescribing working? 22 

3. Covid-19 survey: 305 
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CORONAVIRS COMMUNICATIONS 

We have updated our webpage with links to official sources for guidance. As the situation and guidance changes rapidly, it is easier to direct people to 

official sources, rather than create our own content which goes out of date quickly. This page has all the updated links to official sources for 

information: https://www.healthwatchkingston.org.uk/coronavirus-updates 

 

We continue to support campaigns from the NHS such as ‘still here for you’, directing people to get help from health and social care services in 

Kingston as and when they need it. 

 

SHARE YOUR EXPERIENCES DURING COVID-19 

We continue to run this survey and have gained further responses due to social media paid advertising. We are preparing our next Snapshot report 

for publication in October?  

 

WOLRD SUICIDE PREVENTION DAY 

We supported Time to Change Kingston’s efforts to promote awareness around suicide prevention by publishing one of the Time to Change Kingston 

Champion’s story.  

 

SEXUAL HEALTH AWARENESS WEEK 

YOL! released a pack for sexual health awareness week which went to schools and was publicised on our website and on social media.   

 

COMMUNICATIONS PLAN 

This is on hold due to delayed timescales on the team’s delivery plans.  

https://www.healthwatchkingston.org.uk/coronavirus-updates

