
 

COMMUNICATIONS REPORT (JAN 2021 – MARCH 21)                                                                                                

 

 

WEBSITE AND SOCIAL MEDIA 

March - May (whole period) 

 

 

Above is a screenshot of a graph showing web traffic to the Healthwatch Kingston website from March 2021 to May 2021. We have had a total number 

of 10,983 visits to our website during this period, with 7,681 ‘unique’ page views which means it does not include the same person visiting multiple times 

– this is the individual number.  
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For the purpose of reporting I will look at ‘unique page views’, as the total number may be due to members of the team visiting the page numerous 

times while working on it. Our home page has a total of 1082 unique page views. This is followed by ‘Kingston covid-19 vaccination programme’ with 

490 unique page views, ‘Share your views’ with 329 unique page views, and ‘Rapid testing for key frontline staff’ with 297 unique page views. 

 

MARCH 

 

In March the page with the highest number of unique views (181) was the one about our ‘Take the our survey about the covid-19 vaccine’ article. This 

was followed by ‘Rapid testing for front line staff’ (187), then then ‘Time to Change Kingston’ (110). 
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Twitter 

In March we received a total number of 1438 profile visits and 4083 

tweet impressions (number of people who have seen our content). 

Our top Tweet, with 1143 impressions, was the about our vaccine 

survey. 

Facebook 

On Facebook our top post was about our vaccine survey which reached 

2,170 people. Paid promotional posts about the vaccine survey reached a 

further 3,100 people. Following this, our Mother’s Day post reached 307 

people.  
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APRIL 

 

 

In April the page with the highest number of unique views (311) was our ‘Share your views’ page. This was followed by the ‘Kingston Vaccine 

Programme’ (186), then then ‘Advice and Information’ (189). 
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Twitter 

In April we received a total number of 108 profile visits and 2825 

tweet impressions (number of people who have seen our content). 

Our top Tweet was the one our neurodiverse pulse survey 

Facebook 

On Facebook it was the one about the vaccine survey closing which 

reached 97 people.  
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MAY (up until 18 May 2021) 

 

 

 

In May the page with the highest number of unique views (200) is the one about the vaccine programme. This was followed by the ‘Parking for blue 

badge holders at Kingston hospital (43), then then Mental health services (36). 
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Twitter 

In May we received a total number of 140 profile visits and 825 tweet 

impressions (number of people who have seen our content). Our top 

Tweet was the one about the Comic Relief Global Majority Fund 

grants programme. 

 

Facebook 

On Facebook, the top post was about the Mind in Kingston picking up the 

Time to Change Kingston coordination role with 25 people reached.    
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MAILCHIMP AND HWK NEWSLETTER 

Here is some analytics on some of the recent Mailchimp news items  

Healthwatch Kingston e-news (9 December 2020) 

Out of 629 recipients, 281 people opened the email.  

Article links performed at follows: 

 

1. Open Meeting: 54 

2. Vaccine survey: 164 

3. TTCK celebration event: 11 

4. Maternity experiences: 7 

5. Dentist appointments: 13 

6. YOL! podcast: 2 

7. YOL! self harm film in Korean: 2 

 

 


