healthwatch

COMMUNICATIONS REPORT (FEBRUARY — MAY 2020) Kingston uponThames

WEBSITE AND SOCIAL MEDIA
February — May (whole period)

O All Users  had et Feb 1, 2020 - May 20, 2020
1 0% Pageviews b

Explorer = Navigation Summary

Pageviews ¥ |VS. Selecta metric Day Week Month  of %

& Pageviews

400
Primary Dimension: Page Page Title
Seco e | Default ~ [ Q| advanced [l | @ |[E | T |77
Page Pageviews W unique Pageviews Avg. Time on Page Entrances Baunce Rate % Exit Page Value
8,090 - 5,073 00:01:33 2643 55.53% 32.67% ~$0.00
T oo L 1,401 (17.32%) e 00:01:40 84z 28.66% 22.56% $0.00
2. /time-change-kingston L 402 (a97%) 257 00:01:42 214 46.36% 41.79% §0.00
3. /welcome-time-change-online-living-library L 287 (3.55%) 34 00:00:49 17 4 13.33% 4.88% $0.00
4. Jwhat-we-do L 174 (2.15%) 139 00:01:25 19 57.89% 28.74% §0.00
5. /share-your-views L 187 (1.94%) 103 00:01:14 34 51.43% 3567% $0.00
6. /champion's-lockdown-tips d 15 87%) 34 oo01:23 9 3333% 9.93% $0.00
7. fourstaff L 145 (1.79%) 123 (24 00:02:06 65 L 5692% 50.34% $0.00
8. Jevents » 143 (1.77%) 89 00:00:18 15 26,67% 839% $0.00
9. /mews-and-reports J 140 ) a7 00:00:49 9 55.56% 12.86% $0.00
10.  /news/2020-03-11/coronavirus-posters-different-languages-download L 133 84%) 82 00:02:10 77 38.96% 57.14% $0.00

Above is a screenshot of a graph showing web traffic to the Healthwatch Kingston website for the latest quarter. We have had a total number of 8,090
visits to our website during this period, with 5,073 ‘unique’ page views which means it does not include the same person visiting multiple times — this

is the individual number.
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For the purpose of reporting | will look at ‘unique page views’, as the total number may be due to members of the team visiting the page numerous
times while working on it. Our home page has a total of 716 unique page views. This is followed by ‘What we do’ with 139 unique page views, ‘Our
staff’ with 123 unique page views and ‘Share your views’ with 103 unique page views.
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In February the ‘Time to Change’ page received the highest number of unique page views (85), followed by ‘what we do’ (68), then ‘events’ (66). The
event we ran (‘Your chance to input into plans to improve mental health services’) received 58 unique page views, and our new ‘Supporting people

with Learning Disabilities’ pages were launched and shared with All Ages Learning Disability Partnership Board received 29 unique page views.
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Twitter

In February we received a total number of 100 profile visits, 2 new
followers and 5961 tweet impressions (number of people who have
seen our content). Our top Tweet was the one about our workshop on

improving mental health services — showing people at the workshop.

Facebook

On Facebook our most popular post was the one advertising the
workshop on how to improve mental health services — it reached
1,432 people and the link to the event which was clicked on 92 times.

The event received a solid turnout as a result.

Top media Tweet carned 705 impressions

Thanks to everyone who attended the
mental health workshop yesterday and
inputted into plans on how to improve
mental health services. Also thanks for the
informative presentations from
@RBKingston 's Liz Trayhorne and
@SWLSTG 's Darren Fernandes.
pic.twitter.com/bTbggdolLZH

e, Healthwatch Kingston

'!';“‘ Published by Hootsuite [7] - 10 February - @&

We are hosting an exciting workshop inviting people to come and have
their say on mental health services this Wednesday 12-4pm. Book
here: http://bit.ly/MentalHealthWorkshops #MentalHealth #Kingston

People reached Engagements
QO 2 2 comments 12 shares
oY Like () comment @> Share X~

Most relevant ~
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During March, the ‘Time to Change’ page received the highest number of unique page views (54), followed by ‘LGBT History Month’ (45) and then
‘Coronavirus posters in different languages’ (23). Web traffic was lower in March, some of this can be attributed to the rapidly changing environment
due to the Coronavirus crisis. Activity begins to peak towards the end of the month due to us having successfully moved to home working and

beginning efforts to respond to the crisis and providing Kingston residents with relevant information.
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Twitter

In March we received a total number of 178 profile visits, 4 new
followers and 5159 tweet impressions (number of people who have
seen our content). Our top Tweet was the one about how to get help
from Kingston Stronger Together which we put at the end of the

month.

Facebook
Similarly to Twitter, our top performing post on Facebook was the one
about how to get help amidst the Coronavirus crisis with 134 people

reached.

Top Tweet carned 1,780 impressions

Need help? Are you currently self isolating,
vulnerable and need of help accessing
essential goods and services in Kingston?
Kingston Stronger Together run by
@RBKingston @KingstonVA and
@vol_kingston can help. More info:
bit.ly/CoronavirusNee...
pic.twitter.com/Gv5hgIWvQP

“1 117 W11

.M e, Healthwatch Kingston

w: Published by Hootsuite [7) - 31 March - @

Need help? Are you currently self isolating, vulnerable and in need of
help accessing essential goods and services in Kingston? Kingston
Stronger Together run by @RBKingston @KingstonVA and
@vol_kingston can help. More info:
bit.ly/CoronavirusNeedHelpKingston

Peo e
oost Pos!
People reached Engagements ad
o‘\ 1 share
" Like () Comment 7> Share Xy
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In April the page with the highest number of unique views (69) was the one about the ‘Open Meeting’ which we successfully delivered online on 20th
April. This was followed by the news item ‘Coronavirus: need help?’ (55), then the message from the ‘Healthwatch Kingston team’ (44) and

‘Coronavirus posters in different languages’ (44), and then the ‘Coronavirus updates page’ (43).
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Twitter

In April we received a total number of 280 profile visits, 17 new
followers and 13,000 tweet impressions (number of people who
have seen our content). Our top Tweet again was one about how to

get help from Kingston Stronger Together.

Facebook

On Facebook the Kingston Stronger Together post again performed the

best with 2734 people reached along with our ‘Have your say’ survey

post which reached 582 people.

TOp Tweet carned 2,391 impressions

Need help? Are you currently self isolating,
vulnerable and in need of help accessing
essential goods and services in Kingston?
Kingston Stronger Together run by
@RBKingston @KingstonVA and
@vol_kingston can help. More info:
bit.ly/CoronavirusNee...
pic.twitter.com/ZJAB6vAFFo4

11 W9

;_l:__-’ Healthwatch Kingston

@ Published by Hootsuite [7] - 1 April - @

Have your say! We want to know how your experience of services in
Kingston has been affected during the COVID-19 pandemic. Take the
quick survey: https://bit.ly/CoronavirusHaveYourSay

People reached Engagements
O”‘ 2 shares
o Like (2 comment 2> Share e

W' e, Healthwatch Kingston
@ Published by Hootsuite 7] - 7 April - @

Need help? Are you currently self isolating, vulnerable and in need of
help accessing essential goods and services in Kingston? Kingston
Stronger Together run by @RBKingston @KingstonVA and
@vol_kingston can help. More info:
https://bit.ly/CoronavirusNeedHelpKingston

oo oo EZE
Boost Post

People reached Engagements

O 9 shares
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MAY (until 20th May)
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The most recent spike in traffic (mid-May) can be attributed to Mental Health Awareness week and the large amount of work that The Time to Change
campaign has been doing in building pages to support this — more info on this under the ‘Campaign’s section of the report. The highest performing
page with 90 unique views is the Time to Change page, this is followed by the news item on Mental Health Awareness week which has 55 views,

followed by Coronavirus stay home guidance with 45 unique views.
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Twitter

So far in May we have received a total number of 56 profile visits, 4
new followers and 1,893 tweet impressions (number of people who
have seen our content). Our top Tweet was the one about accessing
health services on the bank holiday, in support of the NHS ‘Help us
help you’ campaign notifying people that they are still able to access

services despite the crisis.

Facebook

This post was published yesterday. We are still in the midst of
‘Mental Health Awareness’ week but it is gaining traction and seems
to be the most popular post so far this month. It is the one promoting
the work done by the Time to Change campaign for Mental Health

Awareness week in Kingston.

Top Tweet carned 321 impressions

GP practices in #Kingston will be opening
as they usually do on May Bank Holiday this
Friday. Most community pharmacies will be
open between 2-5pm. More Coronavirus
updates: bit.ly/HWKCoronavirus...
pic.twitter.com/WWYRLmkvvb

[ HM Government

Help us help you
get the treatment
you need.

91 @2

_‘a‘”& Healthwatch Kingston is with Time to Change Kingston ***
e Hub.
Published by Hootsuite [?]- Yesterday at 16:00 - @

For #MentalHealthAwarenessWeek @TTCKingston have released a
number of exciting blogs where champions tell their stary, events
and #lockdown tips. We will be releasing these over social media in
the coming days or you can read more here:
https://bit.ly/TTCK_Newsltem

Get more likes, comments and shares
This post is performing better than 95% of other posts on your
Page. Boost it to get more great results.

& g Boost P
People reached Engagements
©- 1share




healthwatch

COMMUNICATIONS REPORT (FEBRUARY — MAY 2020) Kingston uponThames

MAILCHIMP AND HWK NEWSLETTER

Here is some analytics on some of the recent Mailchimp news items

Healthwatch Kingston e-news (April 2020)

Message from the Healthwatch Kingston team

Out of 383 recipients, 186 people opened the email. We thought now weud be a good time 0t you

all know how the Healthwatch team have
adapted to new ways of working and what our
priarities will be over the coming months.

Article links performed at follows:

Read the team update.

Open Meeting - Monday, 20 April 2020

Kingston Stronger Together: 114

We are planning on running our Open Meeting as
usual via Zoom link. We would love you all to be
able to joinus remme\y I\genda items this month

Have your say: 82 clicks sk

« Gardening for mental health and wellbeing

Open Meeting — Monday, 20 April: 44 clicks e Tl SOV

+ Local ADHD, LD and Autism services

Read more and book

Message from the Healthwatch Kingston team: 31 clicks
COVID-19 Updates: 33 clicks COVIDH10 Ujdates

We have pulled together information and
guidance from reputable scurces which we
believe to be relevant to our local community.
These include:

o kw0 Dbd =

+ The latest government updates

« Medical advice from the NHS

« Guidance on social distancing

+ Local updates from Kingston Council

- Volunteering and local community support

View all current updates.

Have your say! #h
ave

We want to know how your experience of Yo

services in Kingston has been affected during the Say;

COVID-19 pandemic

Take the quick 5 minute survey.

Kingston Stronger Together

Are you, or someone you know, currently self
isolating, vulnerable and need help accessing
essential goods and services in Kingston? This
local initiative run by Kingston Council, KVA and
Volunteering Kingston can help.

Read more.



https://bit.ly/CoronavirusNeedHelpKingston
https://bit.ly/CoronavirusHaveYourSay
https://bit.ly/OpenMeetingApril2020
https://bit.ly/HWKTeamMessage
https://bit.ly/HWKCoronavirusUpdates
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CAMPAIGNS
Coronavirus

Due to the current pandemic, it has been a priority for all local Healthwatch organisations to direct residents to up-to-date Government guidance. We

have also shared information on how to keep safe and access services during the crisis.

Coronavirus website section Message from the Healthwatch Kingston team letting A constant stream of social media
dedicated to up-to-date people know we are working from home and what our messaging across Twitter and
information and advice priorities are during this time Facebook

Coronavirus updates

maaiionel A message from the Healthwatch Kingston team

Supporting our lacal community

News - 8 April 2020

Dear Healthwatchers! We hope you are all keeping well during this challenging time.

We thought now would be a good time to let you all know how the Healthwatch team have
adapted to new ways of working and what our priorities will be over the coming months.

As you can imagine it was our first priority to establish the safety and wellbeing of our staff,
volunteers and the wider public and we have successfully done this by introducing homeworking



https://www.healthwatchkingston.org.uk/coronavirus-updates
https://www.healthwatchkingston.org.uk/news/2020-04-08/message-healthwatch-kingston-team
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Have your say survey
We have been promoting our ‘Have your say’ survey to gather people’s views on health and social care services in Kingston pre and post COVID-19.

We had a total of 45 responses to the survey pre-COVID-19 and 17 responses post COVID-19. A full summary of the data from these reports has

been provided as a separate document.

Pre COVID-19 Post COVID-19
Type of services reviewed (Answered: 45 Skipped: 0) | (Answered: 17 Skipped: 2)

NHS Mental
health care...

NHS Mental

health care...
MHS Hospital MHS Hospital
care e.g.... Care e.g....

Social care Social care
e.g. hospice... e.2. hospice...
Community Community
support... support...
MHS Dental MNHS Dental

SEMVICEes services

NHS Pharmacy NHS Pharm.acy
services services
NHS GP ser\rices _ et _

0% 10%  20% 30% 40% 50%  60%  70%  80%  90% 100% e e 20w SOk 40k Ok R0k 0% e Smte 0%
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Increasing responses

It is an objective to increase our responses to this survey or think of alternative ways to engage the public in feeding back their experiences during the
and after the Coronavirus crisis.

Social media polls

It is in the communications plan to do some polls on social media which could give us some quick responses to our questions.

Promoted posts

We may also wish to consider boosting (promoting) our ‘Have your say’ posts on social media which also allows us to target people in the Kingston
area for £10 per post for 5 days.

Preview: Desktop News Feed

Automatic placements (recommended) ON

Use automatic placements to maximise your budget and help show

your ads to more people. Facebook's delivery system will allocate _E‘..‘ Healthwatch Kingston
your ad set's budget across multiple placements based on where @ Sponsored - @

they're likely to perform best. Learn more 3 o
Have you say! We want to know how your experience of services in
Kingston has been affected during the COVID-19 pandemic. Take the

DURATION AND BUDGET quick survey: https://bit.ly/CoronavirusHaveYourSay

Duration @

Days 5 . End date [ 25/5/2020

Total budget @

£10.00~

Estimated people reached @

410-1,200 people per day of 14,000
—— Healthwatch Kingston Learn More

ience or add budget to reach more of the Non-profit organisation

tter to you.
srtogol o) Like O comment 2> share

# By clicking Boost, you agree to Facebook's Terms & Conditions | Help Centre Cancel
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Mental Health Awareness Week

Both the Youth Out Loud (YOL!) project and the Time to Change Kingston (TTCK) campaign have put together and launched a suite of activity for

Mental Health Awareness Week (18 — 24 May). These have been supported across our communication channels (website, social media, e-bulletins).

healthwatch

Kingston upon Thames

They are still in the process of being launched as we are half way through the week but are already proving very popular.

Youth Out Loud!

YOL! have put together a set of resources for young people which has been shared in schools. It includes a video which gives advice about how to

support a friend who might be self-harming. Comms that have gone out include:

School e-bulletin

News item including link to the video our HWK website

R LN

- A n 0SS

Out
Lot —

Check out our short film for mental health awareness week!

Youth Out Loud!

Have your say on
lockdown!

More resources for
young people

YOL.web has local and national
resources

#have
your

say,

We also have information and
advice about

Please spare five minutes to
share your experiences in our

healthwatch We have a number of ongoing projects and healthwatch

volunteering opportunities. For more information .
KingstonuponThames  yisit ynuw.yolweb.info and follovr us Richmond upon
on Twitter and [nstagram Thames

€ s anT

Youth Out Loud! (YOL!) are a group of young people aged 13-17, working with Healthwatch
in Kingston &in Richmond, using their voices to make health and care services better for young
people.

Watch the video!

Watch their latest video which gives advice about how to support a friend who you think is self-
harming.

Out

M Youih )
yolweb.info

"They can also treat
any physical injuries...
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This is along with a number of social media posts promoting the content across both the Youth Out Loud! Social Media accounts and the Healthwatch
Kingston social media accounts. Clicks on the links in the materials have performed as follows:

YOL Mental Health Awareness Week — 79
YOL Looking after mental health — 37
YOL self harm — 36

YOL Help a friend — 24

YOL: Survey — 31

Watch the video.

Time to Change Kingston

The Kingston Time to Change Champions have been putting together some #LockdownTips on how to manage your mental health
during the Coronavirus crisis. They have also shared an Online ‘Living Library’ in which the champions share their own mental health
stories. They have also been promoting a number of events.

Comms support has included this news item on the Healthwatch Kingston website as well as social media promotion across both the
HWK and TTCK and RBK (Kingston Council) social media accounts.

e Healthwatch Ki
alHeal

Mer

i
#lockdown tips. We will be releasing these over social media in the coming
days or you can read more here: bit ly/TTCK_News|tem



https://bit.ly/YOL_MHAW
https://bit.ly/YOL_LookingAfterMentalHealth
https://bit.ly/YOLSelfHarm
https://bit.ly/YOL_SupportAFriend
https://bit.ly/YOLSurvey
https://bit.ly/YOLSelfHarmVid
https://www.healthwatchkingston.org.uk/time-change-kingston
https://bit.ly/TTCK_NewsItem
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The living library is available to view on our website.

The lockdown tips are also available to view on our website.

! d music ¢ b y dl
teacher. 1 love going to the ‘work he charity Mind. |
concerts. | have tal health also polar disorder. In my spar |

condition for 15 years. It is important to me to
reduce the stigma which comes with mental
health conditions.

[ Resd

Martin

1have bipolar 1, plus potentially forensic tonic-
clonic temporal lobe epilepsy and I'm awaiting a
probable adult ADHD diagnosis. | enjoy writing
poetry. creating abstract art, being withwildIife,
listening to improvisational music.
documentaries and sudaku.

Ryan

lave spending time with my dogs and drinking
tea

= e

Rachel

Hlove podcasts, travelling and disappearing into
a good book | juggle three jobs: working in
mental health, in schools and as a massage
therapist. | experience episodes of severe and
mild depression and live with general anxiety
disorder.

Sarah

love art and design as well lama and |l enjoy as
which | learned at the BBC in ahobby, using mainly film cameras, | have
Birmingham, where | grew up, v ageof 11and

i from two

me in 2008 during

where life got really difficult. but | found a way
out, that gave me grit for life.

=1 =

separate incidents

Disclaimer

Any recommendations you wish to try yoursalf should be carried out following the government advice
onsocial distancing. These rec ions are not necessarily evidence- for reducing
or preventing mental iliness, but are based on personal experiences of local people hoping to help others
during these challenging times.

Eli's lockdown tip Martin's lockdown tip

Goal setting helps me to develop an action plan Being with nature is something | have been
which encourages me to carry out my tasks. It passionate about since the age of five and which
helps me to motivate myself during challenging has been personally very beneficial to my

and uncertain times we are going through. mental wellbeing.

Eve's lockdown tip Sarah's lockdown tip

Through therapy, | have learnt to implement
various tips and tools to help me control my
anxiety, panic attacks, and feelings of
discomfort, and through trial and error | have
found the ones that fit best for me and would
like to share them with you

Sticking to some sort of routine has really
helped me stay focused and has been a
healthy way to cope with any anxiety that this
uncertain time can cause.

Champions Lockdown Tips Call Out

If you are a Time to Change Champion and would like to submit a tip please view the guidance. The
submission deadline is 7t June Spm.

b n Guidance



https://bit.ly/TTCK_LivingLibrary
https://bit.ly/TTCK_LockdownTips
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