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WEBSITE AND SOCIAL MEDIA 
February – May (whole period) 

 
 
Above is a screenshot of a graph showing web traffic to the Healthwatch Kingston website for the latest quarter. We have had a total number of 8,090                           

visits to our website during this period, with 5,073 ‘unique’ page views which means it does not include the same person visiting multiple times – this                          

is the individual number.  
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For the purpose of reporting I will look at ‘unique page views’, as the total number may be due to members of the team visiting the page numerous                            

times while working on it. Our home page has a total of 716 unique page views. This is followed by ‘What we do’ with 139 unique page views, ‘Our                             

staff’ with 123 unique page views and ‘Share your views’ with 103 unique page views. 

FEBRUARY 
Website 

 
 
In February the ‘Time to Change’ page received the highest number of unique page views (85), followed by ‘what we do’ (68), then ‘events’ (66). The                          

event we ran (‘Your chance to input into plans to improve mental health services’) received 58 unique page views, and our new ‘Supporting people                        

with Learning Disabilities’ pages were launched and shared with All Ages Learning Disability Partnership Board received 29 unique page views. 
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Twitter 
In February we received a total number of 100 profile visits, 2 new             

followers and 5961 tweet impressions (number of people who have          

seen our content). Our top Tweet was the one about our workshop on             

improving mental health services – showing people at the workshop. 

 

Facebook 
On Facebook our most popular post was the one advertising the           

workshop on how to improve mental health services – it reached           

1,432 people and the link to the event which was clicked on 92 times.              

The event received a solid turnout as a result.  
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MARCH 
 

 
 

During March, the ‘Time to Change’ page received the highest number of unique page views (54), followed by ‘LGBT History Month’ (45) and then                        

‘Coronavirus posters in different languages’ (23). Web traffic was lower in March, some of this can be attributed to the rapidly changing environment                       

due to the Coronavirus crisis. Activity begins to peak towards the end of the month due to us having successfully moved to home working and                         

beginning efforts to respond to the crisis and providing Kingston residents with relevant information.  
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Twitter 
In March we received a total number of 178 profile visits, 4 new             

followers and 5159 tweet impressions (number of people who have          

seen our content). Our top Tweet was the one about how to get help              

from Kingston Stronger Together which we put at the end of the            

month.  

 

Facebook 
Similarly to Twitter, our top performing post on Facebook was the one            

about how to get help amidst the Coronavirus crisis with 134 people            

reached.  
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APRIL 
 

 
 
In April the page with the highest number of unique views (69) was the one about the ‘Open Meeting’ which we successfully delivered online on 20th                          

April. This was followed by the news item ‘Coronavirus: need help?’ (55), then the message from the ‘Healthwatch Kingston team’ (44) and                      

‘Coronavirus posters in different languages’ (44), and then the ‘Coronavirus updates page’ (43). 
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Twitter 
In April we received a total number of 280 profile visits, 17 new             

followers and 13,000 tweet impressions (number of people who         

have seen our content). Our top Tweet again was one about how to             

get help from Kingston Stronger Together. 

 

Facebook 
On Facebook the Kingston Stronger Together post again performed the          

best with 2734 people reached along with our ‘Have your say’ survey            

post which reached 582 people.  
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MAY (until 20th May) 
 

 
 
The most recent spike in traffic (mid-May) can be attributed to Mental Health Awareness week and the large amount of work that The Time to Change                          

campaign has been doing in building pages to support this – more info on this under the ‘Campaign’s section of the report. The highest performing                         

page with 90 unique views is the Time to Change page, this is followed by the news item on Mental Health Awareness week which has 55 views,                           

followed by Coronavirus stay home guidance with 45 unique views. 
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Twitter  
 

So far in May we have received a total number of 56 profile visits, 4 

new followers and 1,893 tweet impressions (number of people who 

have seen our content). Our top Tweet was the one about accessing 

health services on the bank holiday, in support of the NHS ‘Help us 

help you’ campaign notifying people that they are still able to access 

services despite the crisis. 

Facebook 
 
This post was published yesterday. We are still in the midst of            

‘Mental Health Awareness’ week but it is gaining traction and seems           

to be the most popular post so far this month. It is the one promoting               

the work done by the Time to Change campaign for Mental Health            

Awareness week in Kingston.  
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MAILCHIMP AND HWK NEWSLETTER 
Here is some analytics on some of the recent Mailchimp news items  

 

Healthwatch Kingston e-news (April 2020) 
Out of 383 recipients, 186 people opened the email.  

Article links performed at follows: 

 

1. Kingston Stronger Together: 114 

2. Have your say: 82 clicks 

3. Open Meeting – Monday, 20 April: 44 clicks 

4. Message from the Healthwatch Kingston team: 31 clicks 

5. COVID-19 Updates: 33 clicks 

 

 

https://bit.ly/CoronavirusNeedHelpKingston
https://bit.ly/CoronavirusHaveYourSay
https://bit.ly/OpenMeetingApril2020
https://bit.ly/HWKTeamMessage
https://bit.ly/HWKCoronavirusUpdates
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CAMPAIGNS 
Coronavirus 
Due to the current pandemic, it has been a priority for all local Healthwatch organisations to direct residents to up-to-date Government guidance. We                       

have also shared information on how to keep safe and access services during the crisis. 

Coronavirus website section 
dedicated to up-to-date 
information and advice 

Message from the Healthwatch Kingston team letting 

people know we are working from home and what our 

priorities are during this time 

A constant stream of social media 

messaging across Twitter and 

Facebook 

   

https://www.healthwatchkingston.org.uk/coronavirus-updates
https://www.healthwatchkingston.org.uk/news/2020-04-08/message-healthwatch-kingston-team
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Have your say survey 
We have been promoting our ‘Have your say’ survey to gather people’s views on health and social care services in Kingston pre and post COVID-19.                         

We had a total of 45 responses to the survey pre-COVID-19 and 17 responses post COVID-19. A full summary of the data from these reports has                          

been provided as a separate document. 

 
Pre COVID-19 Post COVID-19 
Type of services reviewed (Answered: 45    Skipped: 0) 
 

(Answered: 17    Skipped: 2) 
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Increasing responses 
It is an objective to increase our responses to this survey or think of alternative ways to engage the public in feeding back their experiences during the                           

and after the Coronavirus crisis.  

 
Social media polls 
It is in the communications plan to do some polls on social media which could give us some quick responses to our questions.  

 

Promoted posts 
We may also wish to consider boosting (promoting) our ‘Have your say’ posts on social media which also allows us to target people in the Kingston                          

area for £10 per post for 5 days.  
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Mental Health Awareness Week 
Both the Youth Out Loud (YOL!) project and the Time to Change Kingston (TTCK) campaign have put together and launched a suite of activity for                         

Mental Health Awareness Week (18 – 24 May). These have been supported across our communication channels (website, social media, e-bulletins).                    

They are still in the process of being launched as we are half way through the week but are already proving very popular. 

 

Youth Out Loud! 
YOL! have put together a set of resources for young people which has been shared in schools. It includes a video which gives advice about how to                           

support a friend who might be self-harming. Comms that have gone out include: 

School e-bulletin News item including link to the video our HWK website 
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This is along with a number of social media posts promoting the content across both the Youth Out Loud! Social Media accounts and the Healthwatch                         

Kingston social media accounts. Clicks on the links in the materials have performed as follows: 

YOL Mental Health Awareness Week – 79 
YOL Looking after mental health – 37 
YOL self harm – 36 
YOL Help a friend – 24 
YOL: Survey – 31 
 
Watch the video. 
 
Time to Change Kingston 
The Kingston Time to Change Champions have been putting together some #LockdownTips on how to manage your mental health 
during the Coronavirus crisis. They have also shared an Online ‘Living Library’ in which the champions share their own mental health 
stories. They have also been promoting a number of events. 
 
Comms support has included this news item on the Healthwatch Kingston website as well as social media promotion across both the 
HWK and TTCK and RBK (Kingston Council) social media accounts.  
 

   
 

https://bit.ly/YOL_MHAW
https://bit.ly/YOL_LookingAfterMentalHealth
https://bit.ly/YOLSelfHarm
https://bit.ly/YOL_SupportAFriend
https://bit.ly/YOLSurvey
https://bit.ly/YOLSelfHarmVid
https://www.healthwatchkingston.org.uk/time-change-kingston
https://bit.ly/TTCK_NewsItem
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The living library is available to view on our website. 
 

The lockdown tips are also available to view on our website. 
 

  

https://bit.ly/TTCK_LivingLibrary
https://bit.ly/TTCK_LockdownTips
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