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WEBSITE AND SOCIAL MEDIA
Jul — Sept (whole period)

Explorer = Navigation Summary

Pageviews w |VS. Select a metric Day Week Menth d ...

© Pageviews
600

October 2020 November 2020 December 2020 January 2021

Primary Dimension: Page Page Title  Other

Secondary dimension = | Sort Type: | Default ~ Q | advanced [FB| @ |Z | % |#T

Page Pageviews + Unique Pageviews Avg. Time on Page Entrances Bounce Rate % Exit Page Value
11,325 8,450 00:01:43 5,68 59.46% 50.18% $0.00
of Total: 100.00% (11,325) of Total: 100.00% (8,450) Avg for View: 00:01:43 (0.00%) of Total: 100.00% (5,683) Avg for View: 59.46% (0.00%) Avg for View: 50.18% (0.00%) % of Total: 0.00% ($0.00)
(m] 1./ ] 1,939 (17.12%) 1,140 (13 48%) 00:01:24 946 (16.65%) 33.72% 29.60% $0.00 (0.00%)
(m] 2. /advice-and-information/2020-04-07/stay-home-guidance-households-possible-coronavirus-covid-19 &l 636 (5.62%) 566 (6.70%) 00:05:37 566 (996%) 66.96% 88.36% $0.00
O | 3. /advice-and-information/2020-05-18/can-i-be-tested-coronavirus &= 553 (4.88%) 519 (6.14%) 00:06:58 519 (9.13%) 66.09% 93.49% $0.00 I
(m] 4. /time-change-kingston (e} 425 (3.75%) 377 (4.46%) 00:01:23 266 42.48% 54.82% $0.00
(] 5. /news/2020-12-03/coronavirus-vaccine @ 215 (1.90%) 162 (1.92%) 00:02:14 148 (260%) 66.22% 64.65% $0.00 (©
(m] 6. /news/2021-01-07/rapid-result-covid-19-testing-key-front-line-staff-new-community-testing-sites ] 206 (1.82%) 160 (1.89%) 00:02:49 151 (2.66%) 32.47% 71.84% $0.00
P! g-Key Y 9 )
(m] 7. /news-and-reports (e} 200 (1.77%) 134 (1.50%) 00:00:51 16 (0.28%) 50.00% 15.50% $0.00 (0.00%)
(m] 8. /news/2021-01-11/coronavirus-vaccine-updated-information i 199 (1.76%) 176 (2.08%) 00:05:41 171 (3.01%) 75.00% 82.91% $0.00 (0.00%)
(m] 9. /mental-health-services i 182 (1.61%) 171 (2.02%) 00:09:20 157 (2.76%) 49.68% 84.62% $0.00 (0.00%)
O | 10. /news/2020-03-11/coronavirus-posters-different-languages-dewnload & 180 (1.59%) 138 (1.63%) 00:01:28 137 (241%) 42.75% 75.56% $0.00 (0.00%)

Above is a screenshot of a graph showing web traffic to the Healthwatch Kingston website from September 2020 to January 2021. We have had a total
number of 11,325 visits to our website during this period, with 8,450 ‘unique’ page views which means it does not include the same person visiting

multiple times — this is the individual number.
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For the purpose of reporting | will look at ‘unique page views’, as the total number may be due to members of the team visiting the page numerous
times while working on it. Our home page has a total of 1140 unique page views. This is followed by ‘Stay home guidance’ with 566 unique page views
and ‘Can | be tested?’ with 519 unique page views.

SEPTEMBER

All Users + Add Segment
00.00% Pageviews

Explorer Navigation Summary

Sep 1, 2020 - Sep 22, 2020

Pageviews = ¥S. Select ametric Day Week Month o4 o%
© Pageviews
200

Sep2 Sep 3 Sepd Sep § Sep 6 Sep7 Sep 8 Sep 8 Sep 10 Sep 11 Sep 12 Sep 13 Sep 14 Sep 15 Sep 16 Sep 17 Sep 18 Sep 19 Sep 20 Sep21 Sep 22

Primary Dimension: Page Page Title  Other

Secondary dimension ~ | Sort Type: | Default = Q |advanced [EH| @ |Z |2 |mm
Page Pageviews  Unique Pageviews Avg. Time on Page Entrances Bounce Rate % Exit Page Value
1,068 797 00:01:28 500 56.69% 46.82% $0.00
o 1./ 2 175 (16.39%) 114 00:01:13 105 34.29% 27.43% $0.00
m] 2. /advice-and-information/2020-05-18/can-i-be-tested-coronavirus Lo 75 (7.02%) 70 00:06:32 70 (14 4571% 93.33% $0.00
[m] 3. /advice-and-information/2020-04-07/stay-t guid P bl d-19 Lo 62 (581 52 00:02:49 52 69.23% 8387% $0.00
[m] 4. /coronavirus-updates & 36 (337%) 6 00:01:04 1 100.00% 5.56% $0.00
m] 5. /news/2020-03-11/coronavirus-posters-different-languages-download & 32 (3.00%) 23 00:01:20 22 45.45% 71.88% $0.00
(m] 6. /contact-us o 29 (272 26 00:02:19 6 33.33% 62.07% $0.00
o 7. /what-we-da o 27 (253 20 00:00:32 2 50.00% 22.22% $0.00
] 8. /news/2020-09-16/its-sexual-health-awareness-week 24 (225%) 9 00:01:00 7 28.57% 20.17% $0.00
0O | 9. /time-change-kingston L 24 (225%) 20 00:02:08 12 58.33% 54.17% $0.00
0O | 10. /event/2020-09-23/nhs-south london-cli l-commissioning-group-ccg-ag g 21 (197 19 00:01:26 16 75.00% 80.95% $0.00

In September the page with the highest number of unique views (70) was the one about our ‘Can | be tested for Coronavirus?’ article. This was followed

by stay home guidance (52), then then ‘Contact us’ (26).



COMMUNICATIONS REPORT (SEPT 2020 — JAN 2021)

healthwatch

Kingston uponThames

Twitter

In September we received a total number of 203 profile visits and
4701 tweet impressions (number of people who have seen our
content). Our top Tweet was the one for World Suicide Prevention

Day in partnership with Time to Change Kingston.

Facebook
On Facebook it was the YOL! flyer for Sexual Health Awareness Week
which reached 867 people.

Top media Tweet carned 285 impressions

For #WorldSuicidePreventionDay,
@TTCKingston Champion, Fabian, shares
his story and the tips which helped him, in
the hope it might help others. **TRIGGER
WARNING: SUICIDE** Read the full story
here: bit.ly/TTCK_Fabian_St...
pic.twitter.com/Xf12kHY9Jd

. e Healthwatch Kingston
e 6d-O

Our youth group @Youth_OutLoud (in partnership with
@HW_Richmond) have produced some resources for young people
for #SexualHealthAwarenessWeek2020. For more info click this link
(ws http://bit.ly/SexualHealthAwarenessWeek2020

RSE (Relationship and
Sex Education) Online
Event

s, 17 September (3-4pm)

healthwatch 'cneownecumonen  healthwatch
ton uponThames Visit yevw.yolweb. info and follow us Richmond upon
on Twitter and Instagram Thames
O V..
867

People reached

12
Engagements Boost post
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OCTOBER

Explorer | Navigation Summary
™ I
Pageviews ¥ |VS. Selectametric Day Week Month o4 o%

© Pageviews

400

Oct 2 Oct3 Oct 4 Oct5 Oct 6 Oct 7 Oct 8 Oct 9 Oct 10 Oct 11 Oct 12 Oct 13 Oct 14 Oct 15 Oct 16 Oct 17 Oct 18 Oct 19 Oct 20 Oct 21 Oct 22 Oct 23 Oct 24 Oct 25 Oct 26 Oct 27 Oct 28 Oct 29 Oct 30 Oct 31

Primary Dimension: Page Page Title Other

Secondary dimension ~ | Sort Type: | Default ~ Q, | advanced H e =T
Page Pageviews ¥ Unique Pageviews Avg. Time on Page Entrances Bounce Rate % Exit Page Value
2,817 2,144 00:01:5
% of Total: 10 817) of Total: 100 44) Avg for View 0%) of Total: 10 Avg for View
o 1/ @ 407 (14.45%) 257 (11.99%) 00:01:44 207 (14.26%) 30.92% 29.24% $0.00
(m] 2. /advice-and-information/2020-04-07/stay-home-guidance-households-possible-coronavirus-covid-19 @ 172 (6.11%) 151 (7.04%) 00:06:59 151 ( 64.90% 87.21% $0.00
(m] 3. /time-change-kingston @ 158 (5.61%) 127 (5.92%) 00:01:53 92 (6.34%) 43.48% 50.00% $0.00
(m] 4. /event/2020-10-20/open-meeting-october-2020 @ 120 (4.26%) 89 (4.15%) 00:06:19 68 (4.68%) 66.67% 65.83% $0.00
(m] 5. /what-champions-fund @ 96 (3.41%) 80 (3.73%) 00:05:33 66 (4.55%) 68.18% 71.88% $0.00
O | 6. /news/2020-10-05/what-do-you-think-about-test-and-trace @ 86 (3.05%) 64 00:03:02 45 (310%) 44.44% 62.79% $0.00
O | 7. /advice-and-information/2020-05-18/can-i-be-tested-coronavirus & 79 (2.80%) 72 (3.36%) 00:05:30 72 (4.96%) 65.28% 89.87% $0.00
(m] 8. /report/2020-10-14/young-people’s-wellbeing-during-covid-19-crisis @ 75 (2.66%) 56 (2.61%) 00:03:51 43 (2.96%) 58.14% 64.00% $0.00
(m] 9. /news/2020-03-11/coronavirus-posters-different-languages-download @ 69 (2.45%) 53 (2.47%) 00:01:44 53 (3.65%) 39.62% 73.91% $0.00
O | 10. /event/2020-02-12/your-chance-input-plans-improve-mental-wellbeing-and-mental-health-services @ 49 (1.74%) 36 (1.68%) 00:00:43 35 (241%) 80.00% 71.43% $0.00

In October the page with the highest number of unigue views (151) was the one about ‘stay at home guidance’. This was followed by the Time to

Change Kingston page (127), then then our October Open Meeting (89)
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Twitter
In October we received a total number of 288 profile visits and 8321
tweet impressions (number of people who have seen our content).

Our top Tweet was the one about our October Open Meeting

Facebook
On Facebook it was the sponsored post about our Test and Trace survey
which reached 2484 people.

TOp Tweet carned 1,798 impressions

Come along to our next Open Meeting on
Tuesday, 20 October at 12pm. We have
guest speakers from @KingstonHospNHS
and @nhskingston_ We are also proud to
be signing the @ TTCKingston employer
pledge. Full agenda and how to join &J
bit.ly/HWKOpenMeeting...
pic.twitter.com/IEeY0jGskj

i e Healthwatch Kingston

@ Published by Hootsuite [7] - 8 October 2020 - &

Want to share your opinion about the NHS Test and Trace Service in
Kingston? Complete our short survey to make a difference in your
community: http://bit.ly/HWK_test_and_trace_survey

Learn More

Healthwatch Kingston

Non-profit organisation

2,484 59
People reached Engagements

Boost again
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NOVEMBER

Explorer = Navigation Summary
. ~ 8
Pageviews ¥ |VS. Select a metric Day Week Month o4 e

© Pageviews

150

100

Nov 2 Nov 3 Nov 4 Nov 5 Nov 6 Nov 7 Nov 8 Nov 9 Nov 10 Nov 11 Nov 12 Nov 13 Nov 14 Nov 15 Nov 16 Nov 17 Nov 18 Nov 19 Nov 20 Nov 21 Nov 22 Nov 23 Nov 24 Nov 25 Nov 26 Nov 27 Nov 28 Nov 29 Nov 30

Primary Dimension: Page Page Title  Other

Secondary dimension ~ | Sort Type: | Default - Q | advanced HH @ | = | T | T

Page Pageviews & Unique Pageviews Avg. Time on Page Entrances Bounce Rate % Exit Page Value

1,803 1,42 990 58.87% 54.91%

of Total: 100.00% (1,803) | % of Total 100.00% (1,422) o of Total: 100.00% (990) Avg for View: 58.87% (0.00%) Avg for View: 54.91 0%)

(m] 1./ @ 343 (19.02%) 236 (1¢ 00:01:09 194 (19.60%) 37.11% 35.86%
(m] 2. /advice-and-information/2020-04-07/stay-home-guidance-households-possible-coronavirus-covid-19 & 152 (8.43%) 136 (9.56%) 00:07:02 136 (13.74%) 64.71% 89.47%
(m] 3. /advice-and-information/2020-05-18/can-i-be-tested-coronavirus & 85 (4.71%) 82 (577%) 00:18:44 82 (828%) 70.73% 96.47%
(m] 4. /time-change-kingston @ 84 (4.66%) 81 00:00:41 60 (6.06%) 46.67% 64.29%
(m] 5. /advice-and-information/2020-03-24/coronavirus-guidance-shielding-and-protecting-extremely-vulnerable & 54 (3.00%) 46 (3.23%) 00:02:17 46 (465%) 86.96% 85.19%
(m] 6. /report/2020-10-22/cqc-report-out-sight-who-cares & 47 (2.61%) 37 2 00:03:13 34 (3.43%) 55.88% 72.34%
(m] 7. /our-staff @ N (2.27%) 28 (1.97%) 00:02:27 13 (1.31%) 38.46% 51.22%
(m] 8. /contact-us @ 37 (2.05%) 24 00:01:57 10 0.00% 37.84%
(m] 9. /event/2020-02-12/your-chance-input-plans-improve-mental-wellbeing-and-mental-health-services & 35 (1.94%) 28 (1.97%) 00:00:09 28 (2.83%) 85.71% 77.14%
O | 10. /mental-health-services @ 35 (1.94%) 33 (2.32%) 00:11:30 32 (3.23%) 37.50% 85.71%

In November the page with the highest number of unique views (136) was still the one about stay at home guidance. This was followed by the ‘Can |
be tested article (82), then then Time to Change (81)
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Twitter

In November we received a total number of 254 profile visits and
1865 tweet impressions (number of people who have seen our
content). Our top Tweet was the shared video of the Time to Change

Employer Pledge signing at the Open Meeting.

Facebook

On Facebook, the top post was about Tier 2 guidance.

TOp Tweet carned 131 impressions

We are proud to have signed the
@TTCKingston employer pledge at our
Open Meeting last week. We join many
organisations in the fight against
#mentalhealth #stigma in the workplace.
Watch the video for inspiring and open
sharing of experiences by our staff.
youtube.com/watch?v=xcIBWK...

91 @1

B'.:. Healthwatch Kingston
ii‘ 30 November 2020 - §

sty st o, o
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DECEMBER
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Pageviews ¥ |VS. Selecta metric Day Week | Month d ...
© Pageviews
300
200
@100
Dec 2 Dec 3 Dec 4 Dec 5 Dec 6 Dec 7 Dec8 Dec 9 Dec 10 Dec 11 Dec 12 Dec 13 Dec 14 Dec 15 Dec 16 Dec 17 Dec 18 Dec 19 Dec 20 Dec 21 Dec 22 Dec 23 Dec 24 Dec 25 Dec 26 Dec 27 Dec 28 Dec 29 Dec 30 Dec 31
Primary Dimension: Page Page Title  Other
Secondary dimension ~ | Sort Type: | Default ~ Q | advanced (EH| @ | = | & |HT
Page Pageviews + Unique Pageviews Avg. Time on Page Entrances Bounce Rate % Exit Page Value
1,69 1,114 60.97% 47.24%
% of Total: 100.0 % of Total: 100.00% (1,698) Avg for View: 0 of Total: 100.00% (1,114) Avg for View: 60.97% (0.00%) Avg for View: 47.24% (0.00%) % of Total: 0.0
o 17/ @ 462 (19.59%) 254 (14.96%) 00:01:11 208 (18.67%) 35.10% 30.52% $0.00
(m] 2. /advice-and-information/2020-05-18/can-i-be-tested-coronavirus @ 152 (6.45%) 143 (8.42%) 00:04:11 143 (12.84%) 71.33% 93.42% $0.00
0O | 3. /news/2020-12-03/coronavirus-vaccine @ 138 (5.85%) 97 (571%) 00:01:50 85 (7.63%) 64.71% 58.70% $0.00
(m] 4. /advice-and-information/2020-04-07/stay-home-guidance-households-possible-coronavirus-covid-19 & 110 (4.66%) 101 (5.95%) 00:05:36 101 73.27% 90.91% $0.00
(m] 5. /news/2020-12-21/latest-information-coronavirus-kingston-now-tier-4 @ 103 (4.37%) 81 (477%) 00:02:04 69 (6.19%) 72.46% 67.96% $0.00
(] 6. /time-change-kingston @ 72 (3.05%) 71 (4.18%) 00:00:20 47 (4.22%) 27.66% 50.00% $0.00
(m] 7. /news/2020-12-16/latest-information-coronavirus-kingston-now-tier-3 & 70 (2.97%) 57 (3.36%) 00:02:07 45 75.56% 68.57% $0.00
(] 8. /news/2020-12-17/coronavirus-and-hospital-visiting @ 51 (2.16%) 40 (2.26%) 00:03:46 30 80.00% 66.67% $0.00
(m] 9. /news/2020-12-17/festive-season-opening-times @ 48 (2.04%) 16 (0.94%) 00:01:34 3 (027 66.67% 16.67% $0.00
O | 10. /news/2020-10-26/south-west-london-covid-19-gold-briefing @ 11 (1.74%) 38 (224%) 00:04:43 38 (34 78.95% 92.68% $0.00

In December the page with the highest number of unique views (143) was still the one ‘Can | be tested for Coronavirus?’. This was followed by the

‘Coronavirus Vaccine’ article (97), then then ‘Stay at home guidance’ (87)
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Twitter

In November we received a total number of 544 profile visits and
1839 tweet impressions (number of people who have seen our
content). Our top Tweet was this one about Kingston Hospital

running patient engagement sessions.

Facebook
On Facebook, the top post was about Tier 4 guidance.

.@KingstonHospNHS are running some
patient digital engagement feedback
sessions via MS teams at the following
times:

+1st December 10:00 - 11:30

*2nd December 13:00 - 14:30

*8th December 13:00 - 14.30

*9th December 10:00 - 11:30

To register email: khft.improvement@nhs.net
pic.twitter.com/6d5vbGgENTr

. e Healthwatch Kingston
@ 21December 2020 -

Kingston, along with the rest of London, is now in TIER 4 in the
government's new strengthened tier system.

Tier 4 restrictions explained here:

https://www.healthwatchkingston.org.uk/.../latest-information...

HEALTHWATCHKINGSTON.ORG.UK

Latest Information on Coronavirus - Kingston now in Tier 4 |
Healthwatch Kingston
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JANUARY (until 21 January)

Explorer = Navigation Summary
. ~ e
Pageviews ¥ | VS. Selecta metric Day Week = Month [~ By

© Pageviews

600

Jan 2 Jan 3 Jan 4 Jan5 Jan 6 Jan 7 Jan 8 Jan 9 Jan 10 Jan 11 Jan 12 Jan 13 Jan 14 Jan 15 Jan 16 Jan 17 Jan 18 Jan 19 Jan 20 Jan 21

Primary Dimension: Page PageTitle  Other

Secondary dimension = | Sort Type: | Default ~ Q | advanced |EH|@|Z | & | &0

Page Pageviews + Unique Pageviews Avg. Time on Page Entrances Bounce Rate % Exit Page Value
2,094 00:01:57 57.09% 48.30% $0.00
of Total: 100.0C Avg for View: 00:01:57 (0.00%) Avg for View: 57.09% (0.00%) Avg for View: 48.30% (0.00%) % of Total: 0.00% ($0.00)
(m] 1./ & 494 (16.80%) 235 (1122%) 00:01:34 188 (13.24%) 28.72% 23.68% $0.00 (0
(m] 2. /news/2021-01-07/rapid-result-covid-19-testing-key-front-line-staff-new-community-testing-sites &= 221 (7.52%) 172 (8.21%) 00:03:11 163 (11.48%) 33.73% 72.40% $0.00
(m] 3. /news/2021-01-11/coronavirus-vaccine-updated-information il 208 (7.07%) 185 00:05:41 180 ( 76.24% 83.65% $0.00
(m] 4. /advice-and-information/2020-05-18/can-i-be-tested-coronavirus & 128 (4.35%) 121 (578%) 00:07:49 121 (8.52%) 68.60% 94.53% $0.00
(m] 5. /advice-and-information/2020-04-07/stay-home-guidance-households-possible-coronavirus-covid-19 i) 99 (3.37%) 91 (435%) 00:04:23 91 (6.41%) 62.64% 89.90% $0.00 )
0O | 6. /time-change-kingston & 89 (3.03%) 75 (3.58%) 00:01:29 51 (359%) 43.14% 50.56% $0.00
(m] 7. /news-and-reports it 79 (2.69%) 44 (210%) 00:01:15 3 (0.21%) 0.00% 12.66% $0.00
(m] 8. /news/2020-12-03/coronavirus-vaccine & 77 (2.62%) 65 (3 00:03:27 63 68.25% 75.32% $0.00
(m] 9. /news/2021-01-13/healthwatch-kingston-asking-residents-family-and-friends-about-their-experiences & 52 (1.77%) 36 (1.72%) 00:02:01 21 (1.48%) 47.62% 44.23% $0.00 )
O | 10. /news/2021-01-13/korean-tamil-polish-other-check-out-new-healthwatch-kingston-website-'select &= 50 (1.70%) 14 (0.67%) 00:03:25 8 (0.56%) 37.50% 20.00% $0.00 )

In December the page with the highest number of unique views (173) was the one about ‘Rapid testing for frontline staff’. This was followed by the

‘Coronavirus Vaccine updated information’ article (185), then then ‘Can | be tested for Coronavirus’ (121)
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Twitter Facebook

In January we received a total number of 731 profile visits and 3102 | On Facebook, the top post was about the Test and Trace survey which we
tweet impressions (number of people who have seen our content). did a final push for as the deadline was approaching.

Our top Tweet was this one about COVID-19 fact check

TOp Tweet carned 565 impressions ;e Healthwatch Kingston s
o (, 16 January at 11:50 - §
The COVID-19 vaccine is a huge step

P : g 2 What do you think about Test and Trace?
forward in our fight against coronavirus,

Survey closing Sunday 17th January

potentially saving tens of thousands of lives Please tell Healthwatch Kingston what you think about the COVID-19
NHS Test and Trace Service. Please click
@The COVID-19 vaccine will always be https://www.surveymonkey.co.uk/r/QKQ7FNW to take the survey.

available free of charge.

© The NHS will never ask you to share bank
details to confirm your identity.
pic.twitter.com/Bz5Bbuwznf

COVID-19 VACCINE
FACT CHECK

The COVID-19 vaccine will always

be available free of charge.

The NHS will never ask you to
share bank details to confirm
your identity.
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MAILCHIMP AND HWK NEWSLETTER

Here is some analytics on some of the recent Mailchimp news items

healthwatch

Kingston uponThames

Healthwatch Kingston e-news (9 December 2020)
Out of 377 recipients, 140 people opened the email.

Article links performed at follows:

Open Meeting: 36

Coronavirus vaccine: 26
Coronavirus rules in Kingston: 21
Test and trace survey: 15
AALDPB - end of year event: 11
Think 111 First: 6

L T A o

"l'nalthwatcl‘l.‘

Kingston uponThames
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CORONAVIRS COMMUNICATIONS

We continue to provide updates on the ever evolving Coronavirus pandemic. This has included updating the website and social media with the most
recent Government guidance related to the different tiers and currently, national lockdown. We have also provided information about the vaccine, and
testing, and always link to available easy-read resources where available. These posts on social media have proven to be some of the most popular.
We continue to support the efforts of the hospital, CCG and NHS with whatever wider messaging and campaigns they are running to get messages

out to local populations.

SHARE YOUR EXPERIENCES DURING COVID-19
We continue to run a number of surveys gathering people’s experiences of services in Kingston during the pandemic and are due to publish our
second report on this very soon. We are closing our Test and Trace survey this week, with a report to follow. We are currently running surveys to

gather the views from people regarding residential care homes, and have drafted a survey about the 111 First initiative.

COMMUNICATIONS TRAINING

We are rolling out website and social media training to the whole team to build in contingency for when the Communications and Engagement Officer
is not available. This will enable the team to publish news, event and reports to the website regarding their individual projects and cover the social
media streams daily. We have noticed that since more team members have been contributing towards producing content, there has been uplift in

engagement on both the social media platforms and the website. We hope to keep this trend going.



