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WEBSITE AND SOCIAL MEDIA 

Jul – Sept (whole period) 

 

 

Above is a screenshot of a graph showing web traffic to the Healthwatch Kingston website from September 2020 to January 2021. We have had a total 

number of 11,325 visits to our website during this period, with 8,450 ‘unique’ page views which means it does not include the same person visiting 

multiple times – this is the individual number.  
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For the purpose of reporting I will look at ‘unique page views’, as the total number may be due to members of the team visiting the page numerous 

times while working on it. Our home page has a total of 1140 unique page views. This is followed by ‘Stay home guidance’ with 566 unique page views 

and ‘Can I be tested?’ with 519 unique page views. 

 

SEPTEMBER 

 

In September the page with the highest number of unique views (70) was the one about our ‘Can I be tested for Coronavirus?’ article. This was followed 

by stay home guidance (52), then then ‘Contact us’ (26). 
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Twitter 

In September we received a total number of 203 profile visits and 

4701 tweet impressions (number of people who have seen our 

content). Our top Tweet was the one for World Suicide Prevention 

Day in partnership with Time to Change Kingston. 

 

Facebook 

On Facebook it was the YOL! flyer for Sexual Health Awareness Week 

which reached 867 people.  
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OCTOBER 

 

 

 

In October the page with the highest number of unique views (151) was the one about ‘stay at home guidance’. This was followed by the Time to 

Change Kingston page (127), then then our October Open Meeting (89) 
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Twitter 

In October we received a total number of 288 profile visits and 8321 

tweet impressions (number of people who have seen our content). 

Our top Tweet was the one about our October Open Meeting 

 

Facebook 

On Facebook it was the sponsored post about our Test and Trace survey 

which reached 2484 people.   
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NOVEMBER 

 

 

 

In November the page with the highest number of unique views (136) was still the one about stay at home guidance. This was followed by the ‘Can I 

be tested article (82), then then Time to Change (81) 
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Twitter 

In November we received a total number of 254 profile visits and 

1865 tweet impressions (number of people who have seen our 

content). Our top Tweet was the shared video of the Time to Change 

Employer Pledge signing at the Open Meeting.  

 

Facebook 

On Facebook, the top post was about Tier 2 guidance.   

   

 

 



 

COMMUNICATIONS REPORT (SEPT 2020 – JAN 2021)                                                                                                   

 
 

DECEMBER 

 

 

 

In December the page with the highest number of unique views (143) was still the one ‘Can I be tested for Coronavirus?’. This was followed by the 

‘Coronavirus Vaccine’ article (97), then then ‘Stay at home guidance’ (87) 
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Twitter 

In November we received a total number of 544 profile visits and 

1839 tweet impressions (number of people who have seen our 

content). Our top Tweet was this one about Kingston Hospital 

running patient engagement sessions.  

 

Facebook 

On Facebook, the top post was about Tier 4 guidance. 
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JANUARY (until 21 January) 

 

 

 

In December the page with the highest number of unique views (173) was the one about ‘Rapid testing for frontline staff’. This was followed by the 

‘Coronavirus Vaccine updated information’ article (185), then then ‘Can I be tested for Coronavirus’ (121) 
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Twitter 

In January we received a total number of 731 profile visits and 3102 

tweet impressions (number of people who have seen our content). 

Our top Tweet was this one about COVID-19 fact check 

 

Facebook 

On Facebook, the top post was about the Test and Trace survey which we 

did a final push for as the deadline was approaching.  
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MAILCHIMP AND HWK NEWSLETTER 

Here is some analytics on some of the recent Mailchimp news items  

Healthwatch Kingston e-news (9 December 2020) 

Out of 377 recipients, 140 people opened the email.  

Article links performed at follows: 

 

1. Open Meeting: 36 

2. Coronavirus vaccine: 26 

3. Coronavirus rules in Kingston: 21 

4. Test and trace survey: 15 

5. AALDPB – end of year event: 11 

6. Think 111 First: 6 
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CORONAVIRS COMMUNICATIONS 

We continue to provide updates on the ever evolving Coronavirus pandemic. This has included updating the website and social media with the most 

recent Government guidance related to the different tiers and currently, national lockdown. We have also provided information about the vaccine, and 

testing, and always link to available easy-read resources where available. These posts on social media have proven to be some of the most popular. 

We continue to support the efforts of the hospital, CCG and NHS with whatever wider messaging and campaigns they are running to get messages 

out to local populations. 

 

SHARE YOUR EXPERIENCES DURING COVID-19 

We continue to run a number of surveys gathering people’s experiences of services in Kingston during the pandemic and are due to publish our 

second report on this very soon. We are closing our Test and Trace survey this week, with a report to follow. We are currently running surveys to 

gather the views from people regarding residential care homes, and have drafted a survey about the 111 First initiative.  

 

COMMUNICATIONS TRAINING  

We are rolling out website and social media training to the whole team to build in contingency for when the Communications and Engagement Officer 

is not available. This will enable the team to publish news, event and reports to the website regarding their individual projects and cover the social 

media streams daily. We have noticed that since more team members have been contributing towards producing content, there has been uplift in 

engagement on both the social media platforms and the website. We hope to keep this trend going.   


