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WEBSITE AND SOCIAL MEDIA 

January – March 2024 (whole period) 

 

Above is a screenshot of a graph showing web traffic to the Healthwatch Kingston website from January to March 2024. We have had a total number 

of 8,323 visits to our website during this period, with 4,092 ‘unique’ page views which means it does not include the same person visiting multiple times. 

For the purpose of reporting I will look at ‘unique page views’.  Our home page has a total of 503 unique page views. 
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January 2024 

 

In January the page with the highest number of unique views (94) was the one about Healthwatch Kingston’s Open Meeting, then it’s ‘News and Reports’ 

with 48 views, followed by the ‘Contact Us’ with 43 views. 
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Twitter 

In January we received a total number of 396 impressions (number 

of people who have seen our content). Our top Tweet was the one 

about Healthwatch Kingston’s Open Meeting with 157 impressions. 

Facebook 

In January our most popular post of Facebook was also the one about 

Healthwatch Kingston’s Open Meeting, reaching 934 people. 
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February 2024 

 

In February the page with the highest number of unique views (168) was the Recruitment page. This was followed by the ‘News and Reports’ (65), then 

‘Me Report’ (50). 
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Twitter 

In February we received 454 impressions. Our top tweet was the one 

about the Health and Wellbeing Day with 121 impressions. 

 

Facebook 

In February the post which reached the most people was the one about 

Enter & View training, reaching 1,537 people 
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March 2024 

 

In March the page with the highest number of unique views (97) was the one about Neurodiversity Celebration week. This was followed by ‘Recruitment’ 

(74) and then ‘Making Safeguarding Personal’ (72). 
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Twitter 

In March we received 315 impressions. Our top tweet in was the 

one about Neurodiversity Celebration week with 112 impressions. 

 

Facebook 

In March the most popular post was on Facebook was the ad about the MSP 

project which we did some paid advertising for. It reached 3,423 people.  
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MAILCHIMP AND HWK NEWSLETTER 

Healthwatch Kingston e-news – 

18 January 2024 

 

Out of 740 recipients, 340 people 

opened the email.  

 

Article links performed at follows: 

 

1. Healthwatch Kingston Open 

Meeting (23 January) - 34 

2. Youth Out Loud! meets 

Kingston’s Cycling Paramedic 

- 3 

3. Kingston Council’s Draft 

Suicide Prevention Strategy - 

14 

4. Kingston Cost of Living 

Resident Survey Update - 4 

5. How to stay well this winter - 

10 

6. Was is SAD? - 4 

7. Registering with your GP - 6   
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Healthwatch Kingston E-News Update –  

15 February 

 

Out of 739 recipients, 437 people opened the 

email.  

 

Article links performed at follows: 

1. Recruitment - 55 

2. ME Report - 47 

3. Open Meeting Save Date 

4. E&V training – 26 

5. NHS App – 27 

6. Safeguarding 
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Healthwatch Kingston E-News Update –  

21 March 

 

Out of 739 recipients, 421 people opened the 

email.  

 

Article links performed at follows: 

1. Community Engagement Workshop.     

– 14 

2. Neurodiversity week – 16 

3. MSP – 2 

4. Pharmacy First – 14 

5. YOL! – 0 

6. SABC – 1 

7. Mencap campaign -1  

8. Your Healthcare - 7 
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